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DIFFERENT 
FUNDRAISING 
ACTIVITIES AND 
CONTEXTS

Fundraising for Cultural Organisations



Fundraising Campaigns

Fundraising Campaigns are characterized by a limited

duration in time and are linked to a particular objective, and

they need to be carefully planned and implemented from an

operational point of view.



Crowdfunding Campaigns

Crowdfunding is a way of raising money to finance projects and 

businesses. It allows fundraisers to reach a large number of people 

through online platforms and raise money. This type of funding campaign 

aims to involve a multitude of people through specific online portals. 

Dedicated sites are used to propose a project and set a financial target. 

Users can decide whether and how much to invest or donate.



Types of crowdfunding

• Equity crowdfunding: concerns the purchase of shares in a
company and is the most widely used by start-ups.
• MORE in depth
• HOW to do it

• Peer-to-peer lending: money is lent out to be paid back with
interest. It is very similar to a traditional loan from a bank, except
that you borrow from many investors.
• MORE in depth
• HOW to do it

https://ec.europa.eu/growth/tools-databases/crowdfunding-guide/types/equity_en
https://ec.europa.eu/growth/tools-databases/crowdfunding-guide/how-to/equity_en
https://ec.europa.eu/growth/tools-databases/crowdfunding-guide/types/p2p_en
https://ec.europa.eu/growth/tools-databases/crowdfunding-guide/how-to/p2p_en


Types of crowdfunding

• Rewards-based crowdfunding: individuals donate to a
project or business with the expectation of receiving a non-
financial reward, such as goods or services, at a later stage
in return for their contribution.
• MORE in depth
• HOW to do it

https://ec.europa.eu/growth/tools-databases/crowdfunding-guide/types/rewards_en
https://ec.europa.eu/growth/tools-databases/crowdfunding-guide/how-to/rewards_en


More types of crowdfunding

• Profit sharing / revenue sharing: businesses can share profits or future revenues in
exchange for immediate funding.

• Crowdfunding on debt securities: individuals invest in a debt security issued by the
company, such as a bond.

• Hybrid models: Offer businesses the opportunity to combine elements of more
than one crowdfunding type.

• Donation-based crowdfunding: it concerns donations that do not involve the
acquisition of shares by the donor, but the obtaining of certain privileges (such as
early access to a certain service, or a membership status).



Special events

These events present an excellent opportunity to show your project or
idea. In detail, special events offer an immediate occasion for a donation
while also building relationships with potential investors. The final
objective is to increase the diversity of investors.

A Special Event is a very flexible and advantageous tool, as it allows,
unlike other fundraising tools, to offer the user an immediate experience
in exchange for a donation. The event does not have to be about raising
money, but can be organised to make yourself known, to get involved, to
tell people about your work, to say thank you or to collect data: it is a
useful tool if included in a precise organisation and communication plan.



When organising an event, it is important to ask "who are we 
organising it for?". The final target audience is the basic element on 
which to build the whole activity and can be:
• Donors or possible donors;
• Companies;
• Volunteers;
• Internal stakeholders;
• General public to be approached by the third sector.

How to organise a successful 
fundraising event



Planning the Event
Step 1: Before the event
• Analysis and verification: it is essential to check if the event is feasible. Therefore, the

fundraiser must analyse the resources available, the competitors, the environment, etc.
• Definition of the plan: the planning part involves detailed work on the

income/expenditure macro-items.
• Timing & needs: it is important to provide a time plan for the actions to follow
• Management and organisation: dividing tasks and roles ensures order and organisation
• Promotion: this is a key step in ensuring that the event reaches its target audience.
• Implementation: everything that was planned is now implemented.



Planning the Event
Step 2: After the event
After the event the work of reporting and analysing the results begins, to define strengths
and weaknesses and use the information and experience for the future.
• Monitoring: It is necessary to check that the objectives have been achieved and to

prepare a report.
• Report, learning and next step: Analysis of the results shows what was successful and

what was not, strengths and weaknesses and improvements for the future.
• Follow-up: it is important to report on the initiative, through the appropriate media

(social networks, newsletters etc.) and to thank those who supported the event and
participated.



Grants

This is not just about fundraising, but rather about 
facilities made available by national, international, and 
regional bodies. 

You get capital for a specific purpose to invest without 
repayment, whether successful or unsuccessful.
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